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Service

264 Applicants

1 icon: 22 applicants

Broadening Community Impact Through Outreach
Conference Outcomes
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Who We Serve

Country of Origin
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Growth & Reach

Total Revenue

$27,230

from $16,075 in 2024

27,400 people
reached via

educational posts

Expanding Digital Reach & Engagement
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Value by KPI Category and Quarter 2025

KPI ~

Participant Net Promoter Score

% Participants w/ Improved Mental Health
% Participants Recommend Service (9+)
# of Conference Workshop Attendees

# of Conference Registrants

Sexual Orientation

@ Heterosexual
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Queer
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Pansexual

Increase in Mental Health

Prefer Not to Disclo:
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Sexual Orientation

@ Heterosexual
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Gay
Lesbian
Pansexual
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79
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Sexual Orientation

Heterosexual (52)
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